
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 

  
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
   
 
 
 
 
  

C H E L B I E  B I R D W E L L  
Marketing and Content Specialist 

 

 
A communications professional with a flair for creating compelling content 
through storytelling. Expertise in design and writing, crisis communication, 
public relations, social media content curation, marketing campaigns, search 
engine optimization, and paid advertising. 

C B 
 

E:  chelbiebirdwell@gmail.com 

M:  903.348.4358 
 
W:  www.chelbiebirdwell.com 
 

E D U C A T I O N  

B A C H E L O R  O F  

B E H A V I O R A L  S C I E N C E  

C om m un i c a t i o n s  

Pub l i c  R e l a t i o n s  &  A d v e r t i s i n g  

H a r d i n - S im m on s  U n i v e r s i t y  

A b i l e n e ,  T e x a s  

State  o f  C o n n ect icu t  /  H a r t f o r d ,  C onn e c t i c u t  
 
•  Content lead for  award-winning digita l  government 

t ransformation,  inc luding health,  educat ion,  socia l  

programs, and other state serv ices 

•  Author and auditor  for  website content,  knowledge 

base art ic les,  chatbots,  and landing pages 

•  Create data-based content and s i te architecture 

focused on UX/CX design;  map user journeys 

•  Work cross- funct ional ly  in  an agi le method, 

col laborat ing with research and development teams 

W E B  C O N T E N T  

D E V E L O P E R  

2 0 2 2 - P r e s e n t  

H u n t  R eg io n al  H eal th care  /  G r e e n v i l l e ,  T e x a s  
 
•  Conceptual ized and executed market ing campaigns 

for  serv ice l ines,  non-prof i t  foundat ion,  and 

physic ian groups 

•  Provided graphic design and v ideo creat ion serv ices;  

generated press re leases,  ad copy,  and market ing 

col lateral ;  responsible for  design,  content,  and 

edit ing of  quarter ly  magazine distr ibuted to over 

20,000 households 

•  Developed stat ic  and dynamic PPC ads;  wrote copy 

for  e-books,  landing pages,  socia l  media,  and other 

mediums 

•  Negotiated an $18,000 reduct ion in SEO vendor fee;  

introduced new organizat ion-wide system to 

streamline market ing requests 

•  Implemented re-design of  website leading to a 

1829% increase in web traf f ic  

•  Served as chief  socia l  media communicator with a 

1113% increase in Facebook fol lowers 

 

S T R A T E G I C  

M A R K E T I N G  

C O M M U N I C A T I O N S  

S P E C I A L I S T  

2 0 1 3 - 2 0 2 2  

S K I L L S  

E X P E R I E N C E  

S O C I A L  M E D I A  

G R A P H I C  D E S I G N  

G O O G L E  A D S  C E R T I F I C A T I O N  

A D O B E  I L L U S T R A T O R  

A D O B E  P H O T O S H O P  

A D O B E  I N D E S I G N  

W E B  D E S I G N  

C O P Y W R I T I N G  

E D I T I N G  

S I T E C O R E  

W O R D P R E S S  

J I R A  

C O N F L U E N C E  

S A L E S F O R C E  

W R I K E  

C A N V A  

A S A N A  

G O O G L E  A N A L Y T I C S  

 

Sm art  M o u th  M ark et in g  /  D a l l a s ,  T e x a s  
 
•  Copywriter ,  socia l  media manager,  content creator,  

and market ing consultant for  Fortune 500 companies 

and organizat ions of  a l l  s izes across health care,  

te lecom, f inance,  gaming, SaaS,  and other industr ies.  

•  Client l is t  inc ludes:  CommScope, Vecima Networks,  

RepScrubs,  GI Al l iance,  Golden Whale Market ing,  The 

Simons Group, Desert  Diamond Sports ,  and more.  

O W N E R ,  

M A R K E T I N G  

C O N T E N T  

D I R E C T O R  

2 0 2 0 - P r e s e n t  



 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

C B 

M O R E  S K I L L S  

K r u m  In d ep en d en t  S ch o o l  D istr ic t  /  K r um ,  T e x a s  
 
•  Served as chief  communicator for  rapidly growing 

school distr ict ;  d i rected publ ic  and media re lat ions 

through a per iod of  26% growth 

•  Communicat ions advisor to administrators  and 

board members;  distr ict  spokesperson and l ia ison 

to top c iv ic  and industry  leaders 

•  Responsible for  photography,  graphic design,  

publ icat ions,  and in-house pr int  shop as wel l  as  

design and maintenance of  distr ict  website 

•  Pioneered a socia l  media plat form as content 

editor  and gatekeeper,  encouraging student and 

populat ion growth and engagement 

•  501(c) (3 )  founding director and formation 

committee off icer  

 

P U B L I C  

I N F O R M A T I O N  

O F F I C E R  

2 0 0 9 - 2 0 1 3  

H ard in -S im m o n s  U n ivers i ty  /  A b i l e n e ,  T e x a s  
 
•  Composed creat ive market ing,  news,  and feature 

stor ies for  HSU website;  created content for  

univers i ty  blog 

•  Measured and documented univers i ty  media 

coverage and market ing attent ion 

•  Maintained relat ionships with news out lets  across 

the nat ion and contacted af f i l iates regarding 

student successes 

H O M E T O W N  

N E W S  

C O O R D I N A T O R  

2 0 0 8 - 2 0 0 9  

E X P E R I E N C E  

C R I S I S  C O M M U N I C A T I O N  

P R O J E C T  M A N A G E M E N T  

P P C  A D S  

L E A D E R S H I P  

V I D E O  E D I T I N G  

C R E A T I V I T Y  

B U D G E T I N G  

A G I L E  M E T H O D O L O G Y  

S C R U M  

M I R O  

M A I L C H I M P  

C O N S T A N T  C O N T A C T  

H O O T S U I T E  

B U F F E R  

T E A M S  

S L A C K  

Z O O M  

S P R O U T  S O C I A L  

 

•  Center for  Digita l  Government’s  2022 Category Awards A- ranking and third in the nat ion for  IT leadership 

•  TSPRA "Best of  Category" award for  the best  wr i t ing among Texas PR profess ionals  

•  Recipient of  over 20 TSPRA Gold Star  and Si lver  Star  awards for  web design,  graphic design,  photography,  and wri t ing 

•  Gold,  S i lver ,  and Bronze Aster  Award Winner for  excel lence in healthcare advert is ing and wr i t ing 

•  eHealthcare Leadership Dist inct ion Award for  Best  S i te Design 

•  HSU Campbel l -Lacy Creat ive Writer  Award 

•  Recipient of  mult ip le American Advert is ing Federat ion Addy Awards 

•  Story featured in the Range Rider,  as requested by HSU Director of  Publ icat ions 

•  Works publ ished in the HSU Corra l ,  an annual  creat ive wr i t ing publ icat ion 

•  Art ic le publ ished in Next Step Magazine 

 

 

S E L E C T  A W A R D S  


